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The All-Party Parliamentary Local Markets Group
Minutes of a meeting of the All-Party Parliamentary Local Markets Group, held on Wednesday 22 October 2025 at 13.00 in Room C, 1 Parliament St.
Present: Julia Buckley MP (Shrewsbury); Jess Asato MP ( Lowestoft ); Cat Eccles ( Stourbridge); Ann Davies MP ( Caerfyrddin ); Sureena Brackenridge MP (Wolverhampton NE ); Councillor  Chris Poulter ( NABMA President ); Graham Wilson ( NABMA); David Catterall ( Bury Council ); Mike Riley ( NMTF President);  Joe Harrison ( NMTF );  Tania Murphy ( NMTF );  Allan Hartwell (Market Place );  Staff members of various MPs.
1.	Welcome
A welcome was extended from Julia Buckley MP
2. 	Election of Officers
To appoint Officers as required for 2024/25
It was RESOLVED that the following Officers be appointed
Julia Buckley MP (Labour) Chairman
The Rt Hon. the Lord McLoughlin (Conservative) Vice Chairman
Lord Goddard of Stockport (Liberal Democrat) Vice Chairman
Ann Davies (Plaid Cymru) – Vice Chairman

3.	The All-Party Parliamentary Local Markets Group
To note, the APPMG is a cross-party group within Westminster that provides a conduit for the local markets industry to parliamentarians to advance the case for markets and to raise issues about their welfare. It also provides a forum for discussions about policy, strategy and operational issues recognising the role and influence of markets and market trading in retail, tourism, employment, hospitality and leisure sectors. The lead industry organisations are NABMA (the National Association of British Market Authorities) and NMTF (the National Market Traders Federation).
4.	Minutes
RESOLVED to confirm minutes of the meeting held on 25 February 2025
5.	National Young Traders Market 2025
A report on the 2025 national event was presented by Joe Harrison, Chief Executive and Tania Murphy Member Support and Business Development Manager, NMTF.
It highlighted the great success of the event and drawing attention to the fact that over one thousand applicants were received from young traders. The event was bigger than ever, and it was important to recognise the high level of disabled traders who participated and the fact that eighty per cent of the finalists were women. 

The NMTF had compiled a variety of statistics about the 2025 event, and it was RESOLVED:
· That a report would be produced by NMTF in advance of the January meeting
· In advance of the launch of the 2026 event a photo opportunity be given to MPs to demonstrate support. This might be done in conjunction with a Terrace Reception in May which could be a both a launch event for NMTF Young Traders, and NABMA Love Your Local Market.
6. 	Greater Manchester Markets Partnership
David Catterall, Bury Market gave a report on the setting up of the Greater Manchester Markets Partnership. The report highlighted the affinity with the government’s devolution agenda and setting up such a Partnership enabled Markets across Greater Manchester to promote some of the key objectives more effectively. 
Discussions had already taken place with Transport for Manchester to consider how public transport might be used to promote some of the key messages about Markets. There is further interest from other areas with Liverpool, Yorkshire and London as examples. The launch of the Partnership is scheduled for the 14th of November, and it was RESOLVED:
· That a report on the launch and plans for extending the Greater Manchester Markets Partnership in other areas of the country be presented to the January meeting of the APPMG.
7.	 Real Deal Week 2025 
The Real Deal Campaign, which started in 2008, is a cross-sector partnership initiative primarily involving market operators, brand owners and trading standards intended to improve consumer confidence in trading at market events and particularly car boot sales. At the heart of the Real Deal Campaign is a national markets charter providing principles of fair trading. 
Graham Wilson OBE, who presented the report, referred to some of the adverse publicity that some market events attract which has an impact on the whole industry. Coupled with the work of the Real Deal Campaign is the importance of supporting local authorities in using their licensing powers to control market events. It was RESOLVED:
· A report be submitted to the January meeting highlighting how the government might support both the Real Deal Campaign and market licensing. 
8.	Any other business:
Joe Harrison of NMTF raised the issue of performance rents but there was no time for a meaningful discussion, so it was RESOLVED:
If the issue is to be further considered at the January meeting more information is required.
9.	Date of Next Meeting
To be fixed for January
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