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Happy Hallowe’en

The  Graveyard  Shift



REGISTER FOR LOVE YOUR 
LOCAL MARKET

2 0 2 3
nab m a.com

What you can do now!



1 0  yea rs of ce leb ra t ing  and  p rom oting  m arke ts
Beg an in  2 0 1 2  and  has run  eve ry May

During  the  p and em ic NABMA crea ted  #MyMarke t
Sp ecia l Octob e r Cam p a ig n  in  2 0 2 1  as Marke ts recove r 

from  the  p and em ic 

The History of Love Your Local Market



Two years la te r in  2 0 1 4  
the  first  g lob a l event  was 
launched  & the  cam p aig n  

has now b een  ad op ted  
across a t  least  1 6  

countrie s and  has b een  is  
the  World  Union  of 

Wholesa le  Marke ts a s the ir 
Annua l Cam p aig n .

From small beginnings to a World-wide campaign



Two yea rs la te r in  2 0 1 4  the  first  g lob a l event  
was launched  & the  cam p a ig n  has now b een  
ad op ted  across m any countrie s and  has b een  

ad op ted  b y the  World  Union  of Wholesa le  
Marke ts a s the ir Annua l Cam p a ig n .

From small beginnings to a World-wide campaign



NABMA is st ill a t  the  hea rt  o f the  cam p a ig n  and  a re  act ive  
m em b ers of the  World  Union  of Whole sa le  Marke ts

Understanding the Relationship with your 

District/Unitary Council



The 2021 & 2022 Campaigns in the UK

OCTOBER 2 0 2 1  CAMPAIGN

Sp onsored  b y ZAPP
A vita l b oost  for m arke ts a s p a rt  o f the  recove ry from  the  p and em ic

“At  the  Heart  o f your Com m unity”
2 0 ,0 0 0  in te ract ions which  b ea t  the  2 0 1 9  fig ure s b y ove r 4 0 %

1 4  m illion  p eop le  read ing  m essag es from  the  cam p a ig n



The 2022 Campaigns in the UK
The Jubilee Campaign

MAY 2 0 2 2  CAMPAIGN
Sp onsored  b y ZAPP – THANK YOU!

Extend ed  to  3  weeks to  com b ined  with  the  ce leb ra t ions for the  
Queen’s P la t inum  Jub ilee

“Ce leb ra te  with  Your Loca l Marke t”



Ove r 2 6  m illion  p e op le  re ad  m e ssag e s from  the  2 0 2 2  cam p aig n , which  was an  incre ase  of 8 5 % ove r the  2 0 2 1  au tum n cam p aig n

Highlights of 2022 Campaign
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Socia l Me d ia  in te ract ions we re  a t  a  re cord  2 7 .5 K – which  b e a ts the  p re vious re cord  b y 3 7 %

Highlights of 2022 Campaign
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Over 4 0 0  news storie s p ub lished  in  the  p re ss & m ed ia  ou t le ts
Record  d ownload s of the  NABMA d ig ita l a sse ts

Highlights of the 2022 Campaign



…and  we  we re  sup p orte d  b y the  Prim e  Ministe r & o the r le ad ing  We stm inste r p o lit icians 

Highlights of the 2022 Campaign



NABMA worke d  close ly with  Sim on Bayne s MP, the  Cha irm an of the  All Pa rty Parliam e nta ry Marke ts Group .

We  have  had  wond e rfu l sup p ort  from  Sim on in  a t te nd ing  and  sup p ort ing  our e ve nts, and  p a rt icu la rly d uring  Love  Your Loca l 
Marke t  whe n he  visite d  m arke ts and  se cure d  the  sup p ort  o f the  Prim e  Ministe r for the  Cam p aig n .

As a  fo llow up  to  Love  Your Loca l Marke t , Sim on ra ise d  a  q ue st ion  in  the  House  of Com m ons to  Paul Scully MP, the  Parliam e nta ry 
Und e r – Se cre ta ry (BEIS) and  Ministe r of Sta te  for Lond on.

Highlights of the 2022 Campaign






We ’d  like  to  a lso  cong ra tu la te  those  m arke ts and  p e op le  who m ad e  a  la rg e  contrib u t ion  to  the  2 0 2 2  Cam p aig n

Le ig hton  Buzzard  Marke t

Gre e nwich  Marke t  & Rachid  Gha ilane

Ne wark Jub ile e  Marke t

East  Lind se y Dist rict  Council

Barrow Marke t  Ha ll Te am

Bury Marke t

Tam e sid e  Marke ts

Fre e m an Stre e t  Marke t

Love Your Local Market Champions 2022



Without  your sup p ort  the  cam p aig n  cannot  achie ve  and  surp ass the  succe ss it  a lre ad y e n joys

Som e  of our p e rsona l favourite s from  2 0 2 2

Highlights of the 2022 Campaign






Without  your sup p ort  the  cam p aig n  cannot  achie ve  and  surp ass the  succe ss it  a lre ad y e n joys

Frid ay 1 2 th to  Sa turd ay 2 7 th May 2 0 2 3
#LYLM2 0 2 3

Launch Day Tuesd ay 1 4 th Feb rua ry 2 0 2 3

The 2023 Campaign



Reg iste r Tod ay

Ad d  Your Marke t  to  the  Map

Follow the  Love  Your Loca l Marke t  Socia l Med ia  Accounts

Insp ira t ion  Pag e

Plan  Your Cam p a ig n
Trad e r Offe rs

Op e n Days

Eve nts (Music, Act ivit ie s)

Custom e r Prom otions & Com p e t it ions

Busine ss /  Com m unity Group s /  Charity Co-op e ra t ion

Loca l Authority cam p aig ns

Me rchand ise

Your own socia l m ed ia  p lan
Contact  your loca l p re ss & m ed ia

Key Actions & Ideas for Your Market



Register Today at nabma.com

Your Theme Priorities

Add your market to the LYLM Map

Start the conversation for #LYLM2023

Get ready for Tuesday 14th February

Contact us and share with us



Love Your Local Market

FREE TO TAKE 
PART

SUPPORT 
FROM NABMA

BIGGER & 
BETTER 

TOGETHER

NO HIDING PLACE!



Let’s Get Going Any q uest ions or 
com m ents?

Ian  Holm es
sup p ort@nab m a .com

0 1 2 5 4  4 4 9  0 0 9
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